2016 COMMUNICATIONS AWARDS PROGRAM

INDIVIDUAL SUBMISSION ENTRY FORM 6211

Please copy and complete this form for each entry.
Create a separate document for answering the five questions below.

Check only ONE entry classification below:

1. Advertisements — Single 8. Overall Campaign
2. Advertisements — Series 9. Periodicals
3.  Annual Reports 10. Promotional/Advocacy Material
4. Audio-Only Presentations 11. SocialWeb-Based Media
5. Awareness Messaging 12. Special Events R —
6. Directories/Handbooks 13. Videos o I
7. Miscellaneocus 14. Visual-Only Presentations

15. Websites o
Aol O CATEGORY 1 X CATEGORY 2 O CATEGORY 3

Entry Title WWL-TV “We Choose Louisiana” Campaign

Name of Port Port of New Orleans

Port Address 1350 Port of New Orleans Place

Contact Name/Title Renee Aragon Dolese

Telephone 504-528-3363 Email Address doleser@portno.com

On separate paper, FIRST write a short, descriptive summary of your entry, THEN, in as much detail as needed, specifi-
cally address each of the following five questions and number your answers. Your answers equal 50% of your score,

The Port of New Orleans collaborated with WWL-TV to launch a promotional ad called “We Choose Louisiona” from
August 2015 through November 2015 on New Orleans’ CBS affiliate and through the station’s digital media platforms.

1. What are/were the entry’s specific communications challenges or opportunities?
The Port of New Orleans sought to have a greater media presence as part of its community outreach activities. The Port
looked at multiple media options to promote our message toe communi ty stokeholder including biflboards, television and
print media. The Port was seeking a community partner to help tell our story and directly connect Port operations with a
recognizable brond synonymous with the community.

WWL-TV is the CBS offiliated television station in New Orleans. WWL-TV has broadcasted local and national news and

programming in New Orleans for almost 50 year. Viewing markets includes Louisiana, Mississippi, and the Gulf Coast
from Louisiana to Florida.



2016 COMMUNICATIONS AWARDS PROGRAM

In 2015, WWL-TV approached the Port of New Orleons serve as a chorter member of their new promotional campaign,
“We Choose Louisiana” to promote the success of local business and industries ten years after Hurricane Katring.

2,

How does the communicotion used in this entry complement the organization’s avergif mission?

The goal of the “We Choose LouisTara” campaign Is to shed light on the positive stories of business and industry that
choose Louisiana today and every day. It seeks to connect with the community and focus on the positive change that
has occurred in Louisiana due to the economic growth powered by new companies, industries and entrepreneurs
loczted here. In particular, to highlight the Port of Mew Orleans as one of the major Griving forces in our community and
to focus on the Maritime Workforce Summit. The main purpose of the Summit is to assist in developing a highly-skilled
local workforce for the future of New Orleans.

5.

Whaot were the communications planning ond progromming components for this enfry?

The Port worked with WWL-TV to lay out a structured Himeline events to develop the 30 second tv ad.

Port Communications stoff developed script that ofigned with the overal! Port there: Qur Connections Run Deep.
The script emphasized the Port's intermodof connectivity, thriving cruise in dustry and North America’s gateway
to global commerce.

After script approval, WWL-TV took several doys to film various sites ot the Port in cluding: intermodg! rafivard,
Napoleon Avenue Comtiriner Terminal, coffee roasting facifities, breakbufk aperations ot Nashviffe Avenue Wharf,
Harbor Pofice Department Maritime Security Headquarter, Port Administration building, Generat Kelley fireboat
for Mississippi River perspective and New Orfeans operated New Orleans Public Belt Raifyard.

What actions were taken and what communicotion outputs were used in this entry?

The Port of New Crleans "We Choose Louisiona” Campaign ran for o totof of 3 months (September- November)
with o total of 273 thirty second commerciols ond 675,000 bonner impressions, The thirty second television ad
ron during popular shows on WWL-TV channel and offilioted WUPL-TV Channel including the focal and nationat
news, doytiime programming, primetime weekdoy prograrmming, C85 College Football and CBS NFL Sunday
Footbalf,

Campaign faunched 27 porishes {counties) to over 1.5 milfion potentiol viewers.

Port of New Orleans “We Choose Louisiana™ Spot http://bit.lv/1VK8Hgz

Louisiana #1 Export State In the Nation "We Choose Louisiana® Spot et A A IN W Gax

WWL-TV Jounched the campaign in conjunction with the 10th anniversary of Hurricane Katrina to focus on the
positive change that has occurred since, due to the economic growth powered by locaf business and industry.

What were the communicotions outcomes from this entry and what evafuotion methods were used to 0ssess
them?

This campalgn reached 1,183,836 adults over 18 in the New Orleans market, an average of 5 times or more, This
campaign reached 95.2% of the market,
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THE PORT OF NEW CRLEANS

PRESS RELEASE

For Immediate Release
Aug, 25,2015

Contact; Matt Gresham
(504) 52B-3255

Port, WWL-TV Launch ‘We Choose
Louisiana’ Promotion

NEW ORLEANS - The Port of New Orleans launched a promotional ad today on WWL-TV
Channel 4. The 30-second “We Choose Louisiana” ad will be broadcast through November on
New Orleans’ CBS affiliate and through the station’s digital media platforms.

“The *We Choose Louisiana’ campaign sheds light on the positive stories of business and
industry that choose Louisiana today and every day,” said Gary LaGrange, President and CEQ of
the Port of New Orleans,

WWL-TV launched the campaign in conjunction with the 10™ anniversary of Hurricane Katrina
to focus on the positive change that has occurred since, due to the economic growth powered by
local business and industry,

To view the campaign, visit: hitp:/porino.commulimedia and click on “We Choose Louisiana,”
paign

The Port of New Orleans is a deep-draft mudtipurpose port at the center of the world’s busiest
port system — Lowisiana's Lower Mississippi River. Connected to major infand markets and
Canada vig 14,500 miles of waterways, six class-I railroads and the interstate highway system,
the Port s the ideal gateway for steel, project cargo, containers, coffee, natural rubber,
chemicals, forest products, manufactured goods and cruising. An extensive network of ocean
carrier services, along with added-value services like transloading of bulk into containers, make
the Port of New Orleans the superior logistics solution for many types of cargo.

-End-

WAAIAY PORTHO.COM ! 1350 Parl of New Orieans Place
. ] Mow Orleans, LA 70130
B T: 604.522.2551 F:504.524,4156
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